


As the leading shopping destination in our region, West Acres 
welcomes millions of annual visitors to our vibrant facility.

Our highly visible location, coupled with our unique connection 
to the community, draws customers from over a 100-mile 
radius—well beyond our MSA.

West Acres defies current industry challenges. We’ve embraced 
recent opportunities to replace lackluster retailers with strong 
ones who share our vision of a bright, engaged future. West Acres’ 
most recent store openings include lululemon, Legacy Toys 
and Dry Goods. We’ve replaced Sears with Best Buy, and are 
developing the remainder of the site into The District at West 
Acres - a curated collection of restaurants. Phase one of The 
District opens this summer including CRAVE American Kitchen 
& Sushi. 

Change is what propels us forward and gives us the ability to 
improve for our customers and our community. With so many 
exciting new opportunities in the works and our continued 
reinvestment into the property, the future of West Acres is 
bright. We welcome you to become a part of it.

Let’s grow together.

Brad Schlossman
CEO of West Acres

W E S T  AC R E S :  E X P ER I EN C E  W H AT  A 
S H O P P I N G  D E S T I N AT I O N  S H O U L D  B E .



Location is everything. And the perfect 
location can be tricky to find. This time, it’s 
easy. At the heart of our thriving community, 
you’ll find your ideal business opportunity.

O N E  W O R D :
L O C A T I O N

WEST FARGO

FARGO

MOORHEAD

CENTRAL LOCATION

West Acres is positioned in the 
center of the metro market with 
quick access to interstates I-29 and 
I-94. It ’s a location that’s not only 
recognizable, but also incredibly 
easy for customers to access with 
parking areas on three sides.

MILLIONS OF VISITORS 

Located at the most highly visited 
location in the region and state, your 
business will benefit from millions of 
annual visitors. The intersections of 
13th Ave. and I-29 as well as 13th Ave. 
and 42nd St. are the busiest in the state 
with more than 100,000 vehicles passing 
through each day.

JUST A SHORT DRIVE AWAY 

Convenience is key, and the accessible 
location of West Acres is second to none 
in the region. Fifteen-minute-or-less 
drive times make West Acres convenient 
to access from anywhere in the Fargo, 
Moorhead and West Fargo metro area. 
Additionally, our regional customers 
enjoy an easy interstate drive where a 
75-mile drive equates to only an hour 
of drive time. 
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Located in the center of Fargo, 
Moorhead and West Fargo, you’ll 
benefit not only from regular local 
shoppers, but also the regional 
draw that West Acres provides.

A  R E G I O N A L
D R A W

• 30% of our customers come from beyond our 
fast-growing MSA of 250,000

• West Acres attracts shoppers from a population 
of 2.3 million and over 1 million households (as 
seen in outer circle)

West Acres draws from a broad geographic area:

In the map above, West Acres is located in the 
center of the circle.



The Fargo-Moorhead metropolitan 

area is known for steady growth, a 

highly trained and well-educated 

workforce, a business-friendly 

environment, an outstanding quality 

of life, and reasonable costs of living 

and doing business.

Our economy consistently ranks among 

the highest of 381 metropolitan areas in 

vitality and economic diversity. Gains in 

income and employment continuously 

exceed the national average, and the 

region has one of the nation’s lowest 

unemployment rates. Significant 

employers such as Microsoft and 

Sanford Health generate high-paying 

jobs and spin-off tech companies. 

USA Today doesn’t call us a millennial 

magnet for nothing.

O U R  V I B R A N T
C O M M U N I T Y

DEMOGRAPHICS THAT SHOW 
A BRIGHT FUTURE
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West Acres is more than just a mall. It ’s a 

vibrant community center featuring local arts 

and events, plus a philanthropic culture. With 

local ownership that connects the mall to the 

community, West Acres reflects our region 

with homegrown flowers and plants, décor that 

supports local non-profits, and a celebrated 

Regional Showcase program that unites the 

community with the arts through unique 

initiatives such as our Artist-in-Residence 

program and the largest display of regional  

art in the state.

Since 1972, family-owned West Acres 

has been the shopping destination of 

the upper Midwest. Currently home to 

more than 100 stores and with a track 

record for being continuously nearly 

fully leased, West Acres is positioned 

for a strong, bright future with even 

more room to grow. 

West Acres continually reinvests in its 

property with a strong focus on the 

customer experience and customer-

facing aesthetics. The shopping center 

features mother’s rooms and family 

restrooms that are arguably the best 

in the industry, and seating areas and 

amenities that make our customers 

feel at home. Details matter.

A B O U T
W E S T  A C R E S



With a highly convenient location, 

an outstanding tenant mix and 

a strong commitment to our 

community, it’s no wonder West 

Acres is the number one shopping 

destination in the upper Midwest. 

You’ll feel right at home in our 

warm, welcoming atmosphere that 

keeps millions of local and regional 

customers coming back every year.

The future looks fantastic and we 

can’t wait to find out what we might 

accomplish together.

A  F L O U R I S H I N G 
F U T U R E
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Experience what a shopping destination should be.

G
A

P
77

48

TOTAL 150,193 SF.
FUTURE 2ND FLOOR 35,000 SF.

1ST FLOOR  115,193 SF.

18
72

H
EL

ZB
ER

G

50
'

A
M

ER
IC

A
N

 E
A

G
LE

H
O

LL
IS

TE
R

 C
O

.
73

19

56
01

39
04

M
A

U
R

IC
E'

S

B
U

C
K

LE

C
LA

IR
E'

S 
 

SH
IR

TS
H

O
P

 B
O

U
TI

Q
U

E

38
03

81
66BODY WORKS

1ST FLOOR 91,000 SF.
2ND FLOOR 97,000 SF. 

51
62

10
'

17
'

LENSCRAFTERS

31
'

34
'

10
'

10'
2171

14
'

14
' 10'

HALBERSTADT'S
11996

152721
'

14
0'

9'

72
'

6'

46
'

24
'

24
'

APRICOT LANE

CHRISTOPHER & BANKS

CJ Banks (LO)
2503

42'

3234

1318
55'

1000

24
'

24
'

MERLE

661

3281
JUSTICE

70
'

27' SW

DN

85'

19
'

EDDIE BAUER  

GAP KIDS

52
'

42
'

6194

85'
3875

24
'

25
'

24
'

55'

1330
GAME STOP

1000

REGIS SALON

1000
55'

42'
SW

3856

62
'

49824
'

44'

MINN DAK 
MARKET

39
'

101'

1699

24
'

48
0

74
'

SW

10
1'

19
'

 STORAGE & MAINT.

24
'

TRUCK COURT NO. 4

MECH EQUIP/  

4'

27
'

23
'

9'

W M

SW 

C 44'
STOR.

14
5'

16
3'

SW

13
9'

14
'

14
6'

33'

BATH &

60'

12
22

42'

3585

BOOT

85
'

14
62

20' 31'

37
'

72
'

50'

33'

EVEREVE

18
'

69'

41'

VISIONWORKS

48
'

48
'

49
'

24
'

62'
2460

49
' CHILI'S

5864

SW
102'

102'

389 12
'

TR
A

D
EH

O
M

E 
SH

O
ES

12
3'

12
3'

C
H

IC
O

'S

40'

50' 37'

TH
E 

FI
N

IS
H

 L
IN

E

LO
FT

45'

50
41

25'30'
ZU

M
IE

Z

37
01

30
60

28' 36' 37'

43
'

28' 

46
34

24
47

87
'

84
' 

1229

1381
WIMMER'S 
DIAMONDS

43'

25
'

389

25
'

32'

12
'

6'

24
'

SW

17
'

8'

TRUCK COURT
NO 2

W

16'
FAM.

18
'

C M

ASSOC.
2053

52'
EYECARE

SW 30
'

32'

PRETZELMAKER
972 19

'

JOURNEYS
2000 32

'

STOR.

TALBOTS
4193 40

'

R
O

G
ER

 M
A

R
IS

 M
U

SE
U

M

NAILS 
PRO
2019

H
O

T 
TO

PI
C

TH
E 

C
H

IL
D

R
EN

'S
 P

LA
C

E

SP
O

R
TS

 C
IT

Y

SP
EN

C
ER

 G
IF

TSZA
LE

S
19

35

EX
PR

ES
S

94
75

14
60

70
'

G
N

C

LA
N

E 
B

R
Y

A
N

T

14
6'

51
'

14
0'

58
32

38
'3572

TRUCK COURT  

STORAGE
& MAINT.

NO. 3
MALL

94'

PHARMACY

26
' 1000

15'

18
09

PETS R' INN

C

W M

S

1357

TIP TOP
TUX

41'

44'

19'

16
'

MW
2140

44
70

W
H

IT
E 

H
O

U
SE

 B
LA

C
K

 M
A

R
K

ET
38

00 98
'

19' 13
'

24
52

23
33

ESSENTIA HEALTH

34
'

42
'

11
2'

9402

14
'

53
'

2995

NO. 1

24
'

TRUCK CRT.

 FIELDS

56'38'

VERIZON

25
'

CREAMERY

JUICE
JUST
O.J.

55
'

A
T&

T

LEGACY 
SWEETS

35'
1106

45'

10'

253

52'

2691

25' 42'

25' 43'

11
34

12
2'

52
64

V
IC

TO
R

IA
'S

 S
EC

R
ET

LE
G

A
C

Y
 T

O
Y

S

89
70

75'

12
2'

625
BREAD QUEEN
670 

MRS.  

43
'

4267

625

80'

27'

RISING

LIGHTHOUSE

23' 25' 25'

W
M

24
'

1491
25'

25' 30'
720

CHIN
720

85
'

32' 32' 25' 24' 21'

38' 37'

75'

MAIN ENTRANCE

88524
'

24
'SUBWAY

24
'

30'

LEEANN

ICE
 POINT

720

23'

598

30'

PI
N

K

CAFE &
CAJUN

GRILL

30
'

DAIRY

OFFICE

TRANSIT HUB

TOTAL 149,936 SF.

ALMOST
FAMOUS

23
'

42
'

15'

40'1669

BARN

25'

71'

73
'

45
'

50'

20'

K
A

Y
 JE

W
EL

ER
S

18
00

10
6'

30
5

4121

LEE'S HALLMARK

COOLBIRD

11
7'

36'25'

8'

24
'

MOTHERHOOD

6'

71'

19
'

26
'

63'

ST
R

ID
ER

IT
E

15
64

20'
626

S

21'

5'

FOREVER 21

24
'

19
5'

LIDS

MATERNITY

33'

19873

101'

102'

U

U

U

QDOBA

42'

11
8'

S

MINERALS
BARES 

42'18
'16'

51'

20
'

17
'

32'

10'
13'

13
'

10'

18'
17'

27'

FR
ANCESC

A'S

GAME ON

32'

BEST BUY

CRAVE
7100

50607

APTITUDE 
CREATIVE 
STUDIOS

5820

39'

47'
23'

117'

8'

47'

30
'

65
'

18
6'

12
1'

10
4'

55
'

36
'

33
'

102'

71'

24
'FOOT LOCKER

2887

3000 40
'

CREATIVE KITCHEN

LULULEMON

35
'-6

"

3624

102'

102'

38
'

D
R

Y
 G

O
O

D
S

LUX SPA

TRUCK COURT

SPACE A
1990

SPACE E
6500-7000

SPACE D
3694

SPACE C
3694

SPACE B
3692



S EE  U S  I N  AC T I O N

In our constantly connected world, our West 

Acres social spaces are the perfect places to 

promote our tenants and engage our in-store 

shoppers online.

FOLLOW ALONG WITH US:

@westacresmall

@WestAcresMall

@westacresmall

westacres.com/blog 

Ready to make West Acres your 
new home?

For additional information or to schedule a 
meeting with us, please contact Jim Ross, 
senior vice president of leasing, or Alissa 
Adams, senior vice president of marketing 
& business development at West Acres. 

jimross@westacres.com
alissaadams@westacres.com
701.282.2222

C O N T A C T  U S






